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ADVERTISER &
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OPPORTUNITIES TO CONNECT
WITH LEADERS IN UROLOGY

LUGPA is pleased to present our
2024 advertising and sponsorship
opportunities. LUGPA members are
energetic, engaged and thoughtful
leaders in urology.

2024

Regardless of setting, LUGPA believes
in forming collaborative relationships
with industry partners so each can
leverage the work of the other.

By working together, both LUGPA

and industry partners can better serve,
communicate with and educate the
urology community.

Benefits of Engagement

B Opportunities for networking and multi-layered visibility.

B Clear and consistent positioning of LUGPA industry relationships to internal
and external audiences.

B Increased parity between the investment made and the value received for
marketing commitments.

B Increased value for LUGPA and its member practices through more
meaningful relationships.

B New opportunities to develop relevant engagement and connections to the
LUGPA audience.
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ADVERTISING OPPORTUNITIES

E-Publications: Weekly

LUGPA’s weekly e-publication with a reach of
4,000 members and urology colleagues and a
consistent 40%+ open rate. LUGPA’s Media
Monitor thoughtfully presents today’s most
relevant stories gathered from leading news
sources and critical industry publications.

Sponsoring the Media Monitor solidifies your
place via weekly communication to LUGPA
members — experts and decision makers in the
urology industry. Receive exclusive placement to
provide premier exposure and quality traffic.

Frequency
T month
3 months

6 months

1 year I

2 L
@ Media Monitor

LUGPA Meaia Monitar provides a curated

LUGPA Communications Committee:
view of relevant news from recent

Dawid £Nis, MD | Dave Corpenter
headines. Our editors provide pithy Scot Davis, MPA, MBA, OMPE | Mork Eldredge, MHA

comments to provide context, Michoel Fabrizio, MO | Lorry Gervast, MO
dlarification or even points of contention Mitched Hotander, MO | Alan Krieger, MD
o what &s being popularly reported. Scott MocDiormid, MD, FRCPSC | Eric Seomon, MO

LUGPA Social Media:
Foliow LUGEA 00 Twiltar @UrGlogdlS and retwest the fallowng
Read a piece by&UGPA consuitant, John McManus, on the recent #MFN ruling that would
leadtoa navvy 20% dedline in patient access 10 fe-depending medications.
hitps Al 21 omde @LifeSciLeader! 2LUGPA @UrologyUs

Weekly Update

Lack of Sleep Tied to Physician Burnout, Medical Errors

deep—relmdnusm«mgpnmam h increased bumout, o
profesz.onal fufilment. and increased sef-reported clin mn w!ﬁ:.lmmodul]m .)ooulr.ingm
Natwork

study published onfine Dec. 7 in JAMA Cpen. T. Trockel, MO, Ph.D.. from the
Searford University School of Medicine in Falo Ao, Calfornia. and coleagues ‘evalusted
ansociations between sleep-related impairment, cinically signficant mecizal eors, and occupatiaral
wellnoss indicators in Dny:mm. practang at academic-affiliated medical centers. The analysis
included responses from phys: collected from 11 academic-affiliased medical
mmmwxle and October 2018 (7.700 aflending physicians and 3,005 house
staff physicians).

Editor's notes:

While the aricle and concept are infuitive and we have heard this for many years. there have
certainly been legal cases sumounding post call emors. This just reminds us that revisiting your
gws lrwﬂul pr.\low and malpractice camier's polcies annually is good business. - Michasl

s all about safety unless if's about money. The LS. healthcare system looks the other way when
it comes 1o phys<an fatgue and sleep-impairment and how it relates 10 bumaout and medical
emers. The systerm is unwilling to fix & problem that is known to sl - Scott MacDiarmid, MD,
FRCPSC

mwmmwﬂ_ St

meﬁm&rhwwmddwmﬂmdm memhmrnﬁle larsuit? As
with many things in the medical-legal warid, the answer is, “it depends.* However, some general
principles may provide an understanding of what 3 statute of kmiations is and how it functions. This
article 5815 cut these general principles and provides an overview of some legal doctrines that can
impact the §me a patient has 1o file sult in the event of alleged maloractice.

Editor's notes: Thanks to the author for a timely update. '‘We can never be too informed about
medical nigaton. - Scott MacDiarmad, MD, FROPSC

Price T L It's Just What the D 0 y

The chick i5 cxunking o sk oy 5.8 Miowe Wl bk 8l 6.8 s i s Pl o, et il
be far healthier for patients and doctors. On January 1, the first of two-landmark health-care price:
WWmmmmMuHmmHmmmwmm This cne
requires hospitals 10 put their cash and sacret format

Soon consumers wil be abie to see prioes up front, a rd!l‘uofnrﬂu:be:kvduebdbﬂeﬂuergﬂ
blindsided by a bil they could not ses coming.

Editor's notes:

F\llywnmsumdl\(m:mmmmm ed on pricing and quaiity. Last night
B0 Minuses” exposed Sutte s price fixing practices. The Attomey General of Calfornia who
mmmmwlw,wmmﬂmsw stay wned. - Michael Fabrizio, MD,

will banefit the ind: ‘who is far less expensive.
mwn’smlodmmwmammm:mhmmmemm
providers - dorit hold your breath. - Scott MacDiarmid, MD, FRCPSC

NOTE: MEDIA MONITOR IS SENT EVERY MONDAY*

*At least 50 weeks - short December holiday period excluded.
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E-Publications: Monthly ucran e m

LUGPA’s monthly e-publication with a reach :
2020 Annual Meeting Recap
of 4,000 members and urology colleagues T m it mct g i

YOur, Our two<day virtual meeting was

pm-packed, We axchanged idass.

and a consistent 40%+ open rate. LUGPA's e S ™

grow our indiidusl groups. The
opporunty for LUGPA members 10

News Stream is a timely collection of the e et

0 most valuable aspects of our

. . / d organzation. This year's theme was
assoclation’'s events, announcements an Facing the Fuurs Togeher - which
challenges abead amid the COMD-10
pandemic. Mare Pan 800 regatennd for he moeting and appeccmatoly 400 anended the event

other member activities. st e e M e e o Ay A

particpason

Bead the entre recap and see mages from the vidual meetiog bere

Sponsoring the News Stream puts you in Dr. Henderson Elected President of LUGPA

LUGPA Arnounces 2020.2021 Board of Directors

front of urology decision makers and I, St A, s okt 0w
Heederson is CEO of Regional Urclogy in Shrevepont, LA, Prior
10 baing elected LUGPA presidont. Dr. Henderson served as

practice leaders. e e iy

LUGPA Board of Direciors since 2011

“1 am deaply honoted 10 be electnd prosidort of LUGPA and 1o
ikt on the vital work of Ty predoecessors,” said De
Henderson. 1 fook forward to carmying cut LUGPA's mission
Spociically. | will focus on protecting and presening the

Receive exclusive placement to provide et s & gy Detece i L

s, an expandng Fedend teguliory eeviorment

. . . unequitable and B0 BSCrepaNcos I FNTBUSOMANt based

premier exposure and quality traffic. T T e g

heath and POSPLA sys¥ems which theasterm physscians n
Independort practce. These are not moroly theeats o
Irdepondont practons. Baso are threats 15 the heakh of the American public. It wil be my prory
10 communicate with Congress about what is best for our mamber practices, and most
Importardy, owr patients during this period of prolonged uncartainty *

The ofhar newly skected Officers are: Evan Goldtscher. MO, Poughkospsie. NY. President.Elect
Scott Selinger, MD, Taliahassee, FL, Secretary; and Dave Carpenter, St Paud, MN: Troasurer,
Newly slocted 2 a mambor of the LUGPA Board of Direciors & Jascn Halron, MD, Trey, MI. Dr
F requenc Mafron s a partner and Director of Research at Mchigan Insttuse of Uroiogy. He serves as the
q y Chair of LUGPA Formard sed s 8 momber of B LUGPA Programs Comeimse. For more
information about the LUGPA Board, yisk our welaile

1 month
Second Edition of LUGPA's Guidebook Now Available

Pracice Manegement for Uroiogy Groups. LUGPAs
Gudabook, was Created 10 provide todiry's urology
Qroup practos with a “gudebook” that provides the
basics of grovp pracicn management and explores

3 months

More advancad 1pCs That serve as a canalst S
Qroups to advance pasent care by adopting an
Intograted approach 1o care delvery, This row
Second edtion adds a dozen new chaplers sd
ortical topics of relevance 1o foday's dynamic
urology groups. This Book s a must read for o
GrOuD (¥ Acton Maders - physciars and

1 year Tond rvars i,
)
In Practice Manapement for Urology Groups,
LUGPA's Guidobook, you il leam
LUGPAMEMBERS

s How 10 form and menge group practices

6 months

o Group Goeenance and operations DROWNLOAD
o Essortial 58 506 Managing youwr practice LHE BOOK HERE
* Physician compansation maethods and [login required)

atornatios
o Koy consideratons in privite eguity dosls

NOTE: NEWS STREAM IS SENT THE § R S RO A i

Editors: Evan R Goldfishwr, MD, MBA, Editer in Chiel; Darvid Chaiin, MD; Jorathan

THIRD THURSDAY OF EVERY MONTH. R R e e
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FOOD FOR THOUGHT

2024

B Broadcast your live ERY LG
educational program T
or series during the Food for Thought
|UnCh hOUr. Virtual programs held during your midday break
B Leverage the LUGPA

database to ensure the
best audience for
your broadcast.

B Establish a one-on-one
connection with LUGPA
members during your
exclusive program.

Per live broadcast

INDUSTRY THEATER ON LUGPA.ORG

Place a pre-recorded promotional talk on the LUGPA website and we will drive
attendance using social media and other LUGPA marketing channels.

Provide additional visibility to your company.

Highlight key products and services to E T
LUGPA members. =

B Recordings to remain on lugpa.org for 1 year.

Frequency

Per recording
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INNOVATION THEATER ON LUGPA.ORG

Innovation Theater is an information hub

for the future of urology! Educate LUGPA
members on cutting-edge technologies like
genomics, artificial intelligence, laser
prostatectomy, flexible robotics, prostate
focal therapy and renal cryoablation.

B Exclusive area on lugpa.org to feature industry presentations, podcasts,
white papers and articles on new research findings and/or products.

B |leverage this opportunity to showcase your new technology, increase your
visibility and gain access to urologists in key decision-making roles.

B LUGPA will drive awareness to this page using social media and other
marketing channels.

Frequency

Per opportunity

CLINICAL TRIALS ON LUGPA.ORG

Promote your clinical trials on LUGPA's website to accelerate your recruitment
process and provide general information on how LUGPA'’s independent urology
groups can get involved. LUGPA will drive awareness to this page using social
media and other marketing channels.

B Advertising to doctors can be a good idea to reach those patients who are
most comfortable learning about trials from their own physician.

Capture the attention of LUGPA physicians to help them take the next step.

Educate the LUGPA audience on best practices when conducting a

clinical trial. ‘

Per clinical trial

o DUGPA
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LUGPA LEADERSHIP OPPORTUNITIES

Iv.

Virtual Meeting with LUGPA Board of Directors - participate in a Virtual Industry
Roundtable with the LUGPA Board. This opportunity allows for intimate and focused
conversation with LUGPA Leadership and is limited to one (1) virtual opportunity each month.
Work directly with LUGPA staff to coordinate this 1-hour virtual experience.

In Person Meeting with LUGPA Board of Directors - kick off an in person LUGPA Board
Meeting with a 60-minute industry roundtable focused on the questions and challenges you
wish to discuss with this elite group. The LUGPA Board meets four (4) times a year, so
opportunities like this are limited. Available to two (2) industry partners per board meeting.
Work directly with LUGPA staff to coordinate date, time and location.

In Person Meeting with LUGPA Board of Directors + Dinner - kick off an in person LUGPA
Board meeting with a 60-minute industry roundtable and host dinner for this elite group.

In addition to getting to know our dynamic leaders in a more intimate setting, you will be
given 3-5 minutes to address the room before the meal is served. Available to two (2)
industry partners per board meeting. Work directly with LUGPA staff to coordinate this
exclusive opportunity.

LUGPA Board of Directors Dinner - the LUGPA Board of Directors travels to various US
locations four (4) times a year to discuss the rapidly changing healthcare landscape as well
as activities related to LUGPA's Strategic Plan and other association programs, goals and
activities. Host a dinner for this elite group during this Board activity and get to know LUGPA
Leadership in a more intimate setting. You will be given 3-5 minutes to address the room
before the meal is served. Available to two (2) industry partners per board meeting. Work
directly with LUGPA staff to coordinate this exciting opportunity.

LUGPA Board Meeting Dates

February 1 - 3, 2024 | Key West, FL

June 7, 2024 | Las Vegas, NV

July 25-27, 2024 | Toronto, Ontario, Canada
November 16, 2024 | Chicago, IL (Dinner only; 'h
inquire about price and availability.) -

LUGPA
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EDUCATIONAL MEETINGS

LUPGA holds many events for independent urologists every year, including: °

B Annual Meeting iy )‘,

Regional Meetings ) ‘;‘;' “b/ }
B Urology Resident Summit and Job Fair ' i '
B New: ASC Academy ,
B And more! Visit LUGPA.org/events for details. 4 3

To learn more about meeting sponsorship opportunities, please contact:
Rachel Rusch at rrusch@lugpa.org or 312.890.3167.

GUIDELINES

B |LUGPA builds relationships that advance LUGPA's mission and values and in
no way pose a conflict of interest or impact the objectivity of the Association.

B LUGPA shall control what items and services are included as
sponsorship benefits.

B Communications to all LUGPA stakeholders shall be transparent and
straightforward regarding the purpose and activities of the
sponsorship program.

B |LUGPA does not endorse any commercial products. View LUGPA’s principles
of partnership here.

I ‘ s Integrated Practices
CO N C I -u Comprehensive Care

To learn more about LUGPA opportunities, please contact:

Rachel Rusch

rrusch@lugpa.org
312.890.3167


https://www.lugpa.org/events
mailto:rrusch@lugpa.org
https://www.lugpa.org/assets/docs/PRINCIPLES-OF-PARTNERSHIP.pdf
mailto:rrusch@lugpa.org

